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Chapter 15 Reading Questions   
                   
1. What are the four steps of the Basic Perception Process?
i. Selection
ii. Organization
iii. Interpretation 
iv. Negotiation

2. What is Self-Perception?
It’s the theory posit that enhances the individual to determine their altitude and predilections by interpreting the meaning of their own behavior. 
3. What Kinds of Communication are there?
It’s the communication that enables and stimuli into pattern and defines the self-concept and discusses how to grow the self-concept. 
4. What are the three steps in managing one on one communication?  Explain what each is.
Encoding- involves the procedure where the data is converted from one form to another
Decoding- involves the transitional of the data from a code to the realistic and original language. 
Medium –it’s the pathway where the communication is transmitted from one individual to another. 


5. How do you manage Organization Wide Communication?
i. By ensuring effective communication strategies that are more favorable in the management,
ii. To ensure the credibility that facilitates the establishment of trust and loyalty in the organization.
iii. To ensure the maintenance the coexistence and establish stronger employment relation the organization\
iv. Facilitates to the better decision making procedure due to better relationship between the management level and the employees.
v. Enhance the provision and delivery of the substantial input from all dynamical level.  
  





Chapter 17 Reading questions
1. How does Moore’s law have meaning in today’s work place?
The Moore’s law indicates that with increase in the number of the computer devices in the workplace the company will increase speed and capability that will enhance the organization to pay less
2. What are three ways to Sustain Competitive Advantage?
i. Use of information technology to create value in the Market dynamic? 
ii. Use of advanced technology different across the other competing firm in the market
iii. [bookmark: _GoBack]Secure the organization from an entrant threat in the information technology
3. Pick one of the nine Characteristics and Costs of Useful Information and explain it to me.
Accuracy. It the mode of providing the requisite and true information that provides the necessary and true feedback. The cost of useful information that is associated in the communication is the acquisition cost which involved when acquiring the product. The processing cost that is involved during the recapturing and capturing of the information. The storage cost which is involved in for storing the credible information. The retrieval cost which is incurred when gaining the information from the storage. The communication cost which is involved during the delivery of the information 

4. What are the four ways of capturing information?
i. Intelligent character recognition 
ii. Bar code recognition 
iii. Template based intelligent 
5. List the eight ways of helping us process information.
i. Collecting
ii. Organizing 
iii. Analysis
iv. Storing 
v. Retrieving 
vi. Transmitting
vii. Receiving     
